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Mission of Scouting

EEE=

Wa are not the

Whiat we ara tryin
todo fing only Influence

Openitoall =airls |
Fefi:ru:lhuyrsg

T

through a

g peop
@L = '
The un@ of Soouting u'ru\mw//
Exprassin
}@.@m §oung poopi. ?bﬁﬁf.ﬁ““"ﬂ' |

the values

Together with others

valug ﬂﬂuj:}huud on the Soout CEE::lﬂ and Law

e

e s G —

na[dlrnenahm
mzﬁlapntenua

A pErso

_"'.‘z_-:‘lﬁmlil__:‘-} as indviduals and play a “““T’.'Eﬂj-

Local, national 1r|.d
Intarnationa

n(Gace)

A soclal dimension:
active and supportive




CHIF'N INOC HUWOCIG BA(‘)#NG—A}J \ STRAIEEQAYG
Tdhmnhinn K

OUR MISSION
1
V. I t€ c8ch
phong trao toan




T3 m hi Qu

ATBIM NHCMh [ nh t @hmcg
Ch¥tng ta thBt sO munn m3nh

> Ch¥Y.sng ta thEy H n | P |
tr°n gi 8 tra, L1y wuy thyY,th
cva m3nh, thu h%%t c¢8c b ' n t
ho  t LQ phgt triYn to"n dié
ng oi | pn mong munn v~ c¢- K
gi 8o di0c cVva m3nheé

> Ch¥%ng ta thEy tr°n hto i
c " ng nhi Xu cvba b’ n r ‘
LYn tY nhi Xu t

> Ch¥wung ta thEyEé



(€) STRATEGY
Visiam. . oIS

As a global Movement, making a real contribution to
creating a better worl dé

We see Scouting entering its second century as an
influential, value based, educational Movement
focussed on achieving its mission, involving young
people working together to develop their full
potential, supported by adults who are willing and
able to carry out their educational role.

We see Scouting world-wide as attracting and
retaining more and more young people (especially
adolescents) of both genders and coming from
broader segments of society.
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We see Scouting as attractive to adults, women
and men in all cultures i a Movement through which
they can make a significant contribution to society by
working with young people.

We see Scouting as a dynamic, innovative
Movement with adequate resources, simple
structures and democratic decision making
processes where organisation, management and
communication are effective at all levels.
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